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Are online grocery stores being designed to support consumer nutrition 

information needs? 

 

Online grocery stores are becoming more popular and may affect the health and nutritional 

choices of consumers, according to a new study in the  

Journal of Nutrition Education and Behavior 

 

Philadelphia, October 7, 2020 – With a steady growth in online grocery shopping, a new study in the 

Journal of Nutrition Education and Behavior, published by Elsevier, examines the availability of nutrition-

related information on leading grocery store websites.  

 

Researchers from the University of Minnesota assessed 12 US grocery websites and evaluated the 

availability of nutrition-related features for 26 different food items on leading grocery store websites. 

Nutrition facts panels and ingredient statement information were available for 85 percent of the packaged 

foods and nutrition facts panel information was accessible within one click of the product page for the 

majority of food items. However, nutrition facts panels and ingredient statement information were not 

universally available for food items for which labeling on product packaging is mandatory, and this 

information was not always easily accessed or legible. 

 

Additionally, research found that most online stores offer the ability to filter food search results based on 

nutrition-related food attribute. For example, consumers may search for gluten-free options. However, the 

ability to sort search results by a nutrition attribute like sodium quantity per serving was not an option on 

any of the online stores.  

 

“At the time we were designing this study there were very few published articles evaluating online grocery 

stores and very few articles evaluating even how consumers shop for groceries online in any capacity.” 

stated Kelly Olzenak, MPH, RD, Graduate School of Public Health, University of Minnesota, Minneapolis, 
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MN, USA. Consequently, this research paves the way for many future studies on the topic of online 

grocery shopping and its effect on the nutritional choices of consumers. 

 

 
Caption: Online grocery stores are becoming more popular and may affect the health and nutritional choices of 

consumers (Credit: iStock.com/ mangpor_2004). 
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Notes for editors 

The article is "How Online Grocery Stores Support Consumer Nutrition Information Needs,” by Kelly 

Olzenak, MPH, RD; Simone French, PhD; Nancy Sherwood, PhD; Joseph P. Redden, PhD; and Lisa 

Harnack, DrPH, RD (https://doi.org/10.1016/j.jneb.2020.07.009). It appears in the Journal of Nutrition 

Education and Behavior, volume 52, issue 10 (October 2020), published by Elsevier. 

 

The full text is openly available at www.jneb.org/article/S1499-4046(20)30524-8/fulltext.  

 

Full text of the article is available to credentialed journalists upon request; contact Eileen Leahy at +1 732 

238 3628 or jnebmedia@elsevier.com to obtain a copy. To schedule an interview with the author(s), 

please contact Kelly Olzenak, MPH, RD at kolzenak@gmail.com.  
 

An audio podcast featuring an interview with Kelly Olzenak is available at www.jneb.org/content/podcast. 

Excerpts from the podcast may be reproduced by the media with permission from Eileen Leahy. 

Additional information for journalists is available at http://www.jneb.org/content/media.  

 

About the Journal of Nutrition Education and Behavior (JNEB)  

The Journal of Nutrition Education and Behavior (JNEB), the official journal of the Society for Nutrition 

Education and Behavior (SNEB), is a refereed, scientific periodical that serves as a resource for all 

professionals with an interest in nutrition education and dietary/physical activity behaviors. The purpose of 

JNEB is to document and disseminate original research, emerging issues, and practices relevant to 

nutrition education and behavior worldwide and to promote healthy, sustainable food choices. It supports 
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the society’s efforts to disseminate innovative nutrition education strategies, and communicate 

information on food, nutrition, and health issues to students, professionals, policy makers, targeted 

audiences, and the public. 

 

The Journal of Nutrition Education and Behavior features articles that provide new insights and useful 

findings related to nutrition education research, practice, and policy. The content areas of JNEB reflect 

the diverse interests of health, nutrition, education, Cooperative Extension, and other professionals 

working in areas related to nutrition education and behavior. As the Society's official journal, JNEB also 

includes occasional policy statements, issue perspectives, and member communications. www.jneb.org 

 

About Elsevier 

Elsevier is a global information analytics business that helps scientists and clinicians to find new answers, 

reshape human knowledge, and tackle the most urgent human crises. For 140 years, we have partnered 

with the research world to curate and verify scientific knowledge. Today, we’re committed to bringing that 

rigor to a new generation of platforms. Elsevier provides digital solutions and tools in the areas of 

strategic research management, R&D performance, clinical decision support, and professional education; 

including ScienceDirect, Scopus, SciVal, ClinicalKey and Sherpath. Elsevier publishes over 2,500 

digitized journals, including The Lancet and Cell, 39,000 e-book titles and many iconic reference works, 

including Gray’s Anatomy. Elsevier is part of RELX, a global provider of information-based analytics and 

decision tools for professional and business customers. www.elsevier.com 
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